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I used to worry about the February issue. It falls smack in the of middle 
what should be the fallow period after the holidays and before Super 
Bowl. But year after year my furrowed brow is soothed with a cool 
bounty of sweet and savory sensory delights. 

Okay, I have no idea where that over-worked food reference came 
from, but the fact remains there are fewer and fewer down times in 
this industry. If the paying gigs do ease off, countless personal no-
budget projects take root and creep through the best studios until they 
are beaten back by producers once again wielding boards with cash 
attached.

I’m not exactly sure what brought on this happy consistency but I 
suspect it has to do with animation, VFX and motion graphics finally 
taking its place as a permanent, mandatory link in the media production 
food chain. The tools and techniques of this trade are no longer 
fashionable or novel. They no longer baffle clients. They just serve the 
idea. 

Trust me, it was not always so. 

And sometime – in between paying gigs and just before you launch back 
into that faux stop-motion music video for your brother’s girlfriend’s 
band – I’ll tell you about the old days... don’t get me started.

 
Stephen Price 
Editor 
New York, January 2009 
sp@stashmedia.tv



in a child’s tV viewing, holding 
the gaze of the immobile injured 
characters almost painfully long 
as a contrast to the hi-energy 
multi-colored frenzy of your 
average children’s programming 
break.”

For Carat  
planner: Laura braithwaite

For Nexus Productions 
director: Smith & Foulkes   
eps: chris o’reilly,  
charlotte bavasso   
HOP: Julia Parfitt   
producer: Melody Sylvester   
character designer:  
Mustashrik Mahbub   
project lead: Mark davies  
ecd: Jonathan burley   
cds: Guy Moore, tony Malcolm 

copy: christopher birch   
ad: caroline rawlings   
planner: nick docherty  
pa: denise abraham  

 
Client:  
DEPARTMENT FOR 
TRANSPORT

Agency:  
CARAT

Director:  
SMITH & FOUlkES

Production:  
NEXUS PRODUCTIONS 

Animation:  
NEXUS PRODUCTIONS 
www.nexusproductions.com 

Making their third appearance 
on the cover of Stash (see Stash 
03 and 11), nexus productions 
directors Smith & Foulkes bring 
an engaging spookiness to “the 
boy Who didn’t Stop, Look & 
Listen,” the first spot in the new UK 
department for transport thinK! 
child road Safety campaign. 

Smith & Foulkes: “the challenge 
was to make the consequences 
of being hit by a car as shocking 
as possible without being able 
to show the actual moment 
of impact. We wanted these 
commercials to act as a pause 

TAlES OF THE ROAD:  
“THE BOY WHO DIDN’T STOP, 
lOOk & lISTEN”  
TVC :40
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VW SPACEFOX “FISHDOg”  
TVC :30

Agency:  
AlMAP BBDO

Director:  
ARMANDO BO

Production:  
REBOlUCION

VFX:  
BITT ANIMATION + VFX 
www.bittanimation.com 

Franco bittolo, VFX supervisor 
and director for bitt animation in 
Buenos Aires, on finding the thin 
cute line between fish and dog: 
“The first challenge was at the 
design stage, as we needed to 
agree on the size and proportions 
of this particular pet. We saw 
and studied hundreds of different 
fish and dogs to get the right 
combination of the two. then the 
biggest challenge was to find a 
realistic way this strange creature 
should act and move – that also 
took many hours of research and 
animation tests. post production 
took about five weeks, character 
design and 3d modeling took 
three weeks.”

Watch Behind the Scenes on 
the DVD.

For Almap BBDO 
cds: Marcello Serpa, dulcidio 
caldeira, Luiz Sanches  
creatives: Gustavo Sarkis,  
renato Fernandez

For Rebolucion 
director: armando bo  
ep: patricio alvarez casado  
producer: Jorge Larrain  

For BITT Animation + VFX 
VFX supers: Franco bittolo, 
cristian Morales  
VFX eps: Mariana Motta, 
Fernando rey Goyena    
production coordinator:  
Maite colombatto  
cG director: cristian Morales   
cG: Mauro corveloni, Leo 
dobbins, ariel García, ignacio 
ochoa, Juan José Sánchez 
cG tracking: Flavio bianchi 
compositing: pablo Zamparini 
additional compositing: Juan 
rainieri, Santiago caffarena  
Matte painting: pablo Kousovitis

Toolkit 
LightWave, combustion, pF track, 
photoshop
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AUDI Q5 “UNBOXED”  
TVC :60

Agency:  
BBH

Directors:  
AARON DUFFY, RUSSEll 
BROOkE

Production:  
PASSION PICTURES  
1ST AVE MACHINE

Animation:  
PASSION PICTURES 
www.passion-paris.com

The Audi Q5 benefits from 
some clever cG posing as stop 
motion via directors aaron duffy 
(overall vision for the spot and 
the transformation of the car) and 
russell brooke (2d character 
animation) as co-produced by 
1st ave Machine and passion 
pictures. the spot marks the 
start of a joint venture between 
the companies: 1st ave Machine 
London will provide a home for 
1st ave directors producing UK 
and european projects, with 
animation and post production 
supplied by passion pictures. 
co-director aaron duffy says, “it 
was a challenge to keep the shots 
interesting without giving too much 
away. by having our drawing never 
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leave the surface of the box we 
had to come up with some really 
imaginative angles and ways for 
him to go about his business.”

For BBH 
cds: nick Kidney, Kevin Stark, 
Maja Fernqvist, Joakim Saul  
producer: olly chapman

For Passion Pictures 
director: russell brooke  
producer: belinda blacklock,  
anna Lord  
ep: Michael adamo 

For 1st Ave Machine 
director: aaron duffy  
cd: arvind palep  
ep: Serge patzak

SATURN (director’s cut) 
TVC 2:05

Director:  
ARVIND PAlEP

Production:  
1ST AVE MACHINE

VFX:  
1ST AVE MACHINE 
www.1stavemachine.com

1st ave Machine director arvind 
palep turns up the sexy while 
nodding to 1980’s futurism in this 
director’s cut of a recent tVc 
for european electronics retailer 
Saturn. “the Kavinsky track itself 
has a lot of 80’s connotations and 
the spot also has a bit of a Knight 
rider feel to it, sans hasselhoff,” 
notes 1st ave producer claire 
Mitchell. 1st ave’s trademark sleek 
and glossy geometry dominates 
the project but as Mitchell points 
out their pursuit of realism in 
a low-light setting produced a 
technical hurdle, “creating a 
realistic dark environment using 
cG can be challenging – when 
there aren’t many things to reflect 
off of, it’s hard to get the kind of 
detail you need to make something 
believable, let alone stand out.” 
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For 1st Ave Machine  
ep: Serge patzak   
director: arvind palep   
L/a producer:  
Lee Scharfstein   
production super:  
christian Kendrick   
dop: John Stanier   
First assistant director:  
chris bicknell   
production designer:  
alan bruckner   
Stylist: Gabrielle Stanciu   
hair/make-up: Loni baur,  
Jane choi   
Lead VFX super: dan Gregoras  
hop: hae-Sook Song   
director’s cut producer:  
claire Mitchell   
cG:  andrew o’donnell   
Modelers: rie ito, Lee Wolland   
3d generalists: Sam o’hare,  
Jesse holmes, Joe nguyen,  
andy o’donnell   
3d: thomas Maine   
compositors: Will decker, Sohee 
Sohn, Joon park, John Loughlin, 
Weito chow, dorian West 

Toolkit 
3ds Max, after effects 



NESCAFE “SPACE 
EXPERIENCE”   
TVC :30

Agency:  
PUBlICIS

Director:  
AkAMA

Production:  
WANDA

Animation:  
AkAMA 
www.akamastudio.com

Q: What was the project brief?  
a: akama Studio (paris): “this is 
the story of a little coffee cup living 
in a grey, boring, suffocating world. 
Suddenly the nescafe button 
comes as an answer. and then 
nescafe delivers a lot of exciting 
new sensations of freedom. 
this symbolizes the taste of the 
nescafe coffee.” 

Q: creative challenges?  
a: “the main creative challenge 
was to create a new brand territory 
knowing communication in the 
coffee market hasn’t changed in 
20 years.” 

Q: technical challenges?  
a: “We had a month and a week to 
wrap the project. it was really short 
for the important amount of work.”
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For publicis 
producer: timothé rosenberg  
cd: olivier altmann creatives: 
pierre penicault, nicolas Schmidt

For Wanda 
ep: claude Fayolle

For Akama 
production: alexandre ada,  
cédric Jeanne, emilie nicodex  
concept: dominique boidin,  
Xavier collette, Vincent Mahe, 
Manuel tanon tchi  
Layout/edit: alexandre ada,  
cedric Jeanne  
Set modeling: Florian Jugon, 

dorian Marchesin, damien peinoit, 
Mhamed elmezoued, Stéphane 
Montel  
characters: dorian Marchesin 
Keyframe animation: Manuel 
tanon tchi, rémi Kozyra,  
-thomas arnoult, Valentin Gault, 
Vincent Mahe, Yann boyer  
Shading/lighting/compositing: 
Maxime Luere, Léon berelle, 
Mhamed elmezoued, Stephane 
Montel, dominique boidin

Toolkit 
3ds Max, V-ray, after effects, 
photoshop
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SCION “SAMPlES”  
TVCs x 2 :30

For ATTIk 
director/cd: Simon needham 
associate cds:  ron Lim,  
Stan Zienka  
hop: Michele Morris

For Imaginary Forces 
ad: charles Khoury  
producer: ila taluban   
designers/animators:  
dan Meehan, tom allain,  
clint chang, Ko Maruyama  
editor: Justine Gerenstein  
inferno: nancy hyland 
coordinator: chet patel

For New Hat 
colorist: clark Muller

For Face The Music 
composers/sound: harry Frost, 
tom burbank Mixer:  tom burbank

Agency:  
ATTIk

Director:  
SIMON NEEDHAM

Production:  
IMAgINARY FORCES

Animation/VFX:  
IMAgINARY FORCES 
www.imaginaryforces.com

two spots from Scion’s “Samples” 
campaign designed to show off 
the cars’ many customization 
possibilities by featuring up to 60 
actual Scion tc and xb owners’ 
vehicles per commercial. iF art 
director charles Khoury reveals his 
team was provided with an overall 
concept from attiK and with the 
concept came a set of rules. “it 
was rather like a math problem – 
there wasn’t a locked storyboard, 
but we had to make sure we 
used all of the cars the client 
specified, with different things 
revealed at specific moments. 
it was an interesting creative 
equation to make sure we hit all 
the right points while doing it with 
a consistent look and feel.”



DOlORMIN  
“INDESCRIBABlE PAIN”  
TVC :30

Client:  
MCNEIl

Agency:  
kNSk

Director:  
Jan Richter

Production:  
DElI PICTURES

Animation/VFX:  
DElI PICTURES 
www.delipictures.de

director Jan richter of deli 
pictures in hamburg: “the idea 
was to visualize pain. therefore 
the main challenge was to create 
a design that combines two 
conflictive elements: on one hand 
a fascinating and harmonic design; 
on the other an atmosphere of 
pain and indisposition. We found a 
way to connect those features by 
arranging displeasing elements in 
a harmonic composition. 

“the 3d elements are minimized to 
a spectrum of materials featuring 
metal, iron, chrome, black and 
white plastic. color only is used for 
the illustrated backgrounds 
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made of ink and watercolors. the 
idea of pain is constructed with the 
help of fast moving elements and 
aggressive sound design.”

For DElI PICTURES 
director/illustrator: Jan richter   
3d: thomas Volkmann,  
Malte Sarnes  
producers: Sebastian hellge, 
Michael reissinger

For CSC 
Sound: bastian hertel

Watch Behind the Scenes on 
the DVD.

MTV “I’M EVERYTHINg, All OF 
THE TIME”  
Short film 1:20

Client:   
MTV BENElUX

Director:  
MISCHA ROzEMA

Production:  
POSTPANIC

VFX:  
POSTPANIC  
ORkA FIlM 
www.postpanic.com  
www.orkafilm.com.pl

as part of the MtV benelux 
rebrand launch, a number 
of top dutch creatives were 
commissioned to write, direct 
and produce an open concept 
short that would encompass the 
attitude of the new MtV oooh 
programming. With complete 
creative freedom, postpanic 
director Mischa rozema choose to 
explore a darker, more sinister side 
of MTV after finding inspiration in 
a scrap of paper picked up from 
the street on which someone 
had written, “here, i’m alive. i’m 
everything all of the time.” 
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For MTV Benelux  
head of promo/design:  
Dylan Griffith   
concept: Ward Graumans 

For PostPanic   
directo/script: Mischa rozema   
eps: ania Markham, Jules tervoort   
producer: annejes van Liempd   
editor: Mischa rozema   
td: Jules tervoort    
dop: Steve Walker   
pre-production/3d super:  
ivor Goldberg    
cast: Jesse dermout  
camera assist: Saskia van Liempd   
Gaffer: Joris houben    
electrician: Justin bodenkamp   
Make-up: iris bakker   
pa: erwin van den iJssel  

For Orka Film 
Head of 3D: Adam Torczyźski   
tech super: olgierd Grodzki    
Lead 3D: Paweł Lorenc,  
Waldek Woźniak     
compositing: bartek Witulski, 
Szymon pawlik    
animation: olga Szeblewicz-pisuk, 
Franciszek Machalica, Maciek 
Wodecki, radek brzozowski   
post-production producer:  
Asia Cisłowska  

Toolkit 
3ds Max, after effects



For Superfad 
cd: robert rugan   
cG super: Michael Wharton   
ad: andrew Stubbs Johnston   
ep: Geraint owen   
hop: amy Selwocki   
illustrator: pierce Gibson   
print: Kinda akash, Jay bryant, 
alexander Smith   
Lead animator: Jim roberson  
animators: patrick arrington, 
Mark bellncula, chris Lohouse  
compositors: Quentin below, eric 
concepcion, robin Greenwood, 
adrian Winter   
cG modeling: angel negron   
cG surfacing/lighting: ajit Menon  
cG animation: david alonso,  
chris bott, ryan chen, domel 
Libid, Kat Llewellyn, todd alan 
peleg, dave thomlison   
cel animation: aarting, inc  
editors: brenton Gregory-Morley, 
Johnathon Vitagliano   
Line producer: barry Gilbert   
post producer:  
Jennifer brogle-Jones 

Toolkit 
cinema 4d, after effects, XSi, 
photoshop

Watch Behind the Scenes on 
the DVD.

O’NEIll “EVOlUTION”  
Event film :30
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For Onesize 
director: Menno Fokma  
design/animation: Menno Fokma, 
reinier Flaes, rogier hendriks  
post: rogier hendriks

Music: Studio takt

Toolkit 
illustrator, photoshop, after 
effects, cinema 4d

ESPN WINTER XgAMES 13  
“THE SEED”, “THE SPARk”  
TVC x 2 :30
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Agency:  
THE MARTIN AgENCY

Director:  
SUPERFAD

Animation/VFX:  
SUPERFAD 
www.superfad.com 

With only eight weeks until their 
deadline and not a flake of snow 
on the ground, Superfad nY set  
out to detail the progression of 
how snowboard and sno-cross 
tricks might come to be. Superfad 
cd robb rugan: “We devised a 
series of illustration styles and 3d 
models enabling us to bring the 
scripts to life, then fashioned a 
stop-motion aesthetic that gives 
the appearance of the illustrations 
being carved into the snow. We 
had a team doing everything from 
cel animation to compositing to 
cG renders to literally painting 
over every frame. the trick was 
in creating the most efficient 
workflow allowing us to balance all 
our needs without losing the big 
picture. the spots went through 
numerous iterations and evolutions 
– which seems fitting, given the 
concept of the spots themselves.” 

Director:  
MENNO FOkMA

Production:  
ONESIzE

Design/animation: 
ONESIzE 
www.onesize.nl

dutch studio onesize raise the 
heart rates of snow sports fans 
with this promotional clip for the 
o’neill evolution 2009 snowboard 
event in davos, Switzerland. “the 
brief was simple: create a spot 
based on the o’neill evolution 
style of high contrast black, white 
and red. We decided to keep the 
style close to the print work – 
creating stills of riders instead of 
using live action footage. the idea 
of playing with and defying gravity 
was inspired by the heights to 
which the riders fly in the world-
class quarterpipe at the o’neill 
evolution every year. the biggest 
challenge was to create enough 
action with only stills, so we had 
to make a lot of shots for a quick 
montage.”



SYSTEM 7 “HINOTORI”  
MUSIC VIDEO 3:00

Record label:  
A-WAVE RECORDS

Agency:  
WAkYO INC MUSICROBITA

Director:  
MOOD MAgIC

Production:  
TEzUkA PRODUCTIONS

Design/animation/VFX:  
MOOD MAgIC 
www.sakotaharuka.com/
moodmagic 

this spectacular video for ambient 
techno artists System 7 is the 
first project out of new Japanese 
studio Mood Magic and combines 
the talents of the three founders: 
hibari hoya (motion graphics), 
haruka Sakota (live video dJ), and 
akira Watanabe (3d animation). 
their goal was to seek out new 
visual terrain for an interpretation 
of the mythical phoenix (hinotori in 
Japanese). combining Maya, after 
effects, illustrator and photoshop, 
their mythical bird took form in just 
under two months. it premiered at 
the 2008 holland animation Film 
Festival and will be included on 
System 7’s latest album “phoenix”. 
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For Mood Magic  
design/animation/VFX/:  
hibari hoya, haruka Sakota,  
akira Watanabe

Toolkit 
after effects, Maya, illustrator, 
photoshop
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THE AMERICAN DOllAR 
“ANYTHINg YOU SYNTHESIzE” 
Music video 4:35

Director:  
kasper Verweij

Production:  
ONESIzE

Animation/design:  
ONESIzE 
www.onesize.nl

onesize director Kasper Verweij 
says the studio was introduced 
to US band the american dollar 
when a client brought in some 
tracks as reference music on 
another project. “it stunned me the 
first time I heard it. I contacted the 
band in early May and asked them 
if they were interested in a music 
video for one of the songs on their 
upcoming album. the band sent 
us a couple of new songs and we 
picked the one we liked most. So 
we commissioned ourselves to do 
a music video.

“after listening to the song 
over and over, we came to the 
conclusion the track felt like 
landscape-music – seasons, 
mountains, time-lapsed skies, day, 
night, drama, decay, cinematic, 
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“AUTOFUSS 001: kATElYN” 
Self-promotion 1:17
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slow-paced, out of the ordinary... 
to name a few keywords.

“We split up the track into nine 
equal-length pieces. each piece 
is a loopable landscape, panning 
from left to right. then we also cut 
the song into four seasons and 
added three smooth transitions 
from day into a short night. the 
idea was to add some in-camera 
effects like rain, snow, lens flares, 
dust, etc., but we ended up with a 
fully cG production.

“After watching the final piece a 
couple of times in loops with the 

Quicktime player, we accidentally 
looped it backwards. that was the 
moment we unanimously decided 
we had to reverse the whole piece, 
starting with the flat dead desert 
evolving into a green mountain 
view. this way it draws more 
attention to certain details and 
the image is more intense, simply 
because we are not used to seeing 
things in reverse. i hope you enjoy 
it as much as we do, because we 
think the image carries out the 
emotion of the song pretty well 
and vice-versa.”

For onesize 
director: Kasper Verweij  
design/animation: Menno Fokma, 
harm van Zon, reinier Flaes, 
heerko Groefsema, Kasper 
Verwei, rogier hendriks  
post: rogier hendriks

Toolkit 
illustrator, photoshop, aftereffects, 
cinema 4d, 3ds Max, Vue 6 
Xstream

Watch Behind the Scenes on 
the DVD.

mind. the challenge was delivering 
the oddness and visceral quality 
of the spitting with the ultra slo-
mo, dreamy quality of the spit 
sequence.

“Finding Katelyn at a local gym 
was an unexpected boost. She 
captured an energy and charm we 
wanted to convey and possessed 
a vibrant physicality. Shooting 
sync sound with Katelyn on the 

red and phantoM hd with two 
days for elements turned it into 
a four-day shoot. Most elements 
were shot at 1,000 fps. tumbling 
was shot at 400 fps. tree elements 
were shot on MaXine, our custom 
built motion control rig.”

For Autofuss 
directors: randy Stowell,  
Jeff Linnell  
producer: Julia Scahill  

dp: devin Whetstone  
editor: Jess bianchi  
designer: Lisa Mishima  
animators: colin trenter,  
chris Kelly

Music composition:  
Johnny random 
Sound design: Skeleton Suit

Toolkit 
after effects, Final cut

Director:  
RANDY STOWEll, JEFF 
lINNEll

Animation/VFX:  
AUTOFUSS 
www.autofuss.com

Former Goodby, Silverstein & 
partners staffers randy Stowell 
and Jeff Linnell on the promo film 
they produced for autofuss, their 
new venture in potrero hill,  
San Francisco. 

“to launch our new creative 
production studio, we were 
looking for a way to integrate our 
many interests and expertise 
into a provocative short. With 
the self-imposed limitation of 
making something to showcase 
the physical space of the studio 
but also express the concept of 
launching, we loved the idea of an 
innocent girl running toward the 
camera and spitting. Little girls 
just shouldn’t do that. it took a 
lot of conceptualizing and testing 
to get us out of what initially felt 
like a music video. eventually we 
arrived at a gymnast delivering the 
message and the contents being 
an imaginative expression of what 
a pre-teen girl might have on her 
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NIkE “CINEMA TUESDAYS”  
Opening titles :50

Agency:  
FlUX

Director:  
COlOURMOVIE

Design/animation:  
COlOURMOVIE 
www.colourmovie.com

this clip opens the festivities at 
the cinema tuesdays events put 
together by La producing and 
curatorial duo Jonathan and Meg 
Wells for nike Sportswear at La’s 
historic Montalbán theatre. John 
McGinnis, ep at colourmovie, Los 
angeles: “the biggest creative 
challenge was to distill the essence 
of the cinema tuesdays event 
series into a design that made 
sense. the event series features 
film screenings, art showings and 
music performances among other 
live events all in the same space. 

“the Montalbán theater has an 
interesting history and needed 
to have a strong presence in the 
piece. We chose to create layers 
of film, art and music within nested 
boxes that grow from the theatre 
itself.” Schedule: six weeks to 
design and animate.

“glOBO lOgOS”  
Short film  :55
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Director:  
JUlIEN VAlléE

Animation/VFX:  
JUlIEN VAlléE 
www.jvallee.com

commissioned as part of the 
earth-conscious Globo Logos 
international film festival, this 
short was crafted by Montreal-
based designer/director Julien 
Vallée with digital and hand drawn 
elements over three days and 
three nights. “Globo Logos aims 
to bring purity and dignity back to 
the ideation process by creating 
a space where ideas can live 
and evolve independent of those 
who would use them for political 
or commercial ends,” asserts 
Vallée. “because it is something 
so complex, that can easily fill up 
with a lot of related images and 
interpretation, i wanted to express 
myself about the way we are living 
and interacting with earth in a very 
minimalist way.”

director/animator: Julien Vallée 
Music: rené-pierre Guérin

Toolkit 
after effects, illustrator, photoshop

For Flux 
cd: Jonathan Wells, Meg Wells 
identity design: david J. Weissberg

For Colourmovie 
cd/designer: brandon Martinez 
Lead animator: Miguel Lee  
3d modeler: Gene Sung 
compositor: Shawn harris  
Music/sound design:  
John McGinnis

Toolkit 
after effects, cinema 4d



For Feref 
producer: Kate browne  
ep: david Gray 

For Redbeemedia 
directors: Yibi hu, Luke Kelly 
animation: Yibi hu  
producer: Laura Gould  
cd: chris Kinsella 

Toolkit 
after effects, photoshop
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WEllCHIlD  
Corporate video/cinema 3:28

Agency:  
FEREF REDBEEMEDIA

Directors:  
YIBI HU, lUkE kEllY

Design/animation:  
REDBEEMEDIA 
www.redbeemedia.com

London-based director Yibi hu 
on producing this clip meant to 
inspire donations to the UK charity 
Wellchild while helping reposition 
the brand: “the challenge is 
that the paintings are really kids’ 
paintings. even under certain 
direction, kids’ drawings still bear a 
definite randomness – I had to go 
through countless pictures to find 
the right ones. in order to keep the 
original look and feel, we decided 
not to overdo the animation. but 
every painting has its own quality 
and story, so we’d have to apply a 
unique animation on each one. We 
ended up animating 60 pictures 
in total and ended up using 53 
of them.” Schedule: one week 
for drawing research and voice 
records, two weeks for animation. 

RADIOHEAD “WEIRD FISHES”  
Music video 5:44
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Record label:  
TBD RECORDS

Director:  
Tobias Stretch Films

Animation/VFX:  
TOBIAS STRETCH FIlMS 
www.tobystretch.com

concise words from tobias Stretch 
the lone animator and director 
from philadelphia, pa, on the 
subject of his winning entry for the 
pitchfork radiohead “in rainbows” 
music video contest: 

Stash: What was the project brief? 
tobias Stretch: Make the best 
animation video to win.

biggest creative challenge?  
tS: the weather. 

Main technical challenge?    
tS: not enough money.  

production schedule?  
tS: May to September.  

anything else?   
tS: don’t ever give up, even if you 
are very poor like me.

director/animator: tobias Stretch

Toolkit 
Final cut



lE lE “BREAkFAST” MUSIC 
VIDEO 3:20

Record label:  
MAgNETRON MUSIC

Directors:  
SANDDER lANEN, PARRA 

Animation:  
PARRA  
SANDDER

www.rockwellclothing.com/
parra/  
www.sandder.com

dutch talents Sandder Lanen and 
parra team up for a much loved 
but controversial music video for 
French popsters Le Le. Sandder 
Lanen: 

“there was no brief for the project 
as parra is one of the band 
members. i had made three other 
videos for Le Le and some more 
for the label so it was somehow 
logical to do this together. the clip 
is based on the animated loops 
used during the live shows that get 
mixed with live drawing. 

stash 52.18

lEgO “gO MINIMAN gO”  
Viral 1:08
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Agency:  
PEREIRA AND O’DEll 

Director:  
CADU MACEDO

Production:  
THE EBElINg gROUP

Animation/VFX:  
lOBO 
www.lobo.cx

to commemorate Lego’s 30th 
anniversary, the ebeling Group 
and Lobo were enlisted to produce 
a short online film featuring an 
array of characters and fun facts 
from the brand’s building block 
history. Working within the single, 
client-imposed restriction that all 
character movement conform to 
Miniman’s physical limitations, 
Lobo created a fully-cG narrative 
that ranges from Star Wars mania 
to the fall of the berlin Wall and the 
rise of skate culture. 

For Pereira & O’Dell 
pres/cco: pJ pereira  
copy: robert Lambrechts   
ad: Jason apaliski  
ep: Jeff Ferro   
interactive producer:  
Juliana hasegawa 

 

For lobo 
eps: alberto Lopes, Sergio Salles  
cd: Mateus de paula Santos  
hop: Loic dubois  
director: cadu Macedo  
Lead modelers: Franck Falgueyrac, 
olavo chagas  
Lead render: Franck Falgueyrac 
Storyboard: Libero Malavoglia, 
cadu Macedo  
Modelers: cadu Macedo,  
rafael Segnini, Sergio rochas, 
diego aragão  
Maya animators: Yuri Lementy, 
cadu Macedo, Marco antonio 
Trandafilov, Jason Tadeu de 
oliveira, alexandre Martins,  
helio takahashi, Vitor Viela  
3d rendering: Franck Falgueyrac, 
olavo chagas, ivan imanishi, 
daniel Sampaio  
textures: cadu Macedo 
compositor: cadu Macedo 
cG script development: 
paulo nogueira, ivan imanishi 
Stereoscopic consultant:  
andre rosa

For POP Sound 
Sound design: peter rincon 
Sound assistant: rob Weiss

Toolkit 
Maya, mental ray, renderMan 

“the video was pulled from 
Youtube because of ‘user 
agreement violations’ that were 
not explained. Youtube offers no 
possibility for discussion and/or 
correspondence, so that was the 
end of that. the suspicion arises 
that some people failed to see 
the irony in the lyrics, rather than 
the drawings being too rude, but 
we’ll never know. it might as well 
be forbidden to depict cheese on 
Youtube.”

Toolkit 
illustrator, after effects, Final cut



For Offspring  
director: Vince haycock (of aVSo)  
dp: neil Shapiro   
cd: adam Levite   
ads: Wes richardson, Gerald Soto   
ep: Joanna Fillie   
producer: amy Kindred   
editor: cassidy Gearhart 

For Version2 
editor: tina Mintus 

Music: Sacred noise 
Vo talent: dennis Leary 

Toolkit 
after effects, Final cut, cinema 4d  

the animal shape and movement 
down to build their own 3d model. 
“We adapted his features a little 
to fit the character and groomed 
him a little too,” adds Walsh. “We 
started the key animation as if 
he was just a normal meerkat - 
sitting up, looking around, sniffing 
around. We then embellished the 
action with more human gestures 
and finally put the lip sync in. We 
didn’t want to go too far with the 
phonetic mouth shapes because it 
would look too manipulated.”

For VCCP 
producer: olly calverly  
cds: darren bailes, Steve Vranakis 
creatives: richard connell, 
clement Woodward

For Passion Pictures  
producers: debbie crosscup, 
russell McLean  
ep: Michael adamo, hugo Sands 
tech super: Julian hodgson  
head of cG: Jason nicholas 
editors: paul hardcastle,  
Jaime rubio, tim King  
VFX super: neil riley  

animators: Wes coman, 
chris Welsby, cath brooks  
Lead lighter: tommy andersson 
Lighting/rendering: Quentin Vien, 
Guillaume cassuto, claire Michaud 
compositors: neil riley, ed Salkeld 
rigger: chris dawson  
Modeling: cesar nunes

Toolkit 
XSi, nuke, mental ray

COMPARE THE MARkET.COM 
“AlEkS”  
TVC :30

Agency:   
VCCP

Director:   
DARREN WAlSH

Production:   
PASSION PICTURES

Animation/VFX:   
PASSION PICTURES 
www.passion-pictures.com

passion pictures director darren 
Walsh: “We were asked to create 
a very realistic meerkat that spoke 
and behaved like a real person 
rather than a cartoon character. 
Likewise the setting should 
be very real and atmospheric. 
We also liked the idea of him 
appearing lonely and maybe a little 
forgotten. the brief was to create a 
commercial that could have been 
directed by aleks the meerkat 
himself. as a self-made billionaire 
(back in the 70’s, hence the fading 
grandeur) he has unlimited funds 
to create both a proud self-portrait 
and a somewhat frustrated 
message.” after days engrossed 
in the bbc wildlife documentary 
series “Meerkat Manor”, the 
passion pictures cG team had 

stash 53.20

FORD F-150 “RANT”   
TVCs x 2 :30
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Agency:  
TEAM DETROIT

Director:  
VINCE HAYCOCk

Design/animation:  
OFFSPRINg NY 
www.offspringny.com 

new York-based design and 
animation studio offspring hitch a 
load of smart and snappy graphics 
to denis Leary’s lead foot Vo and 
race into assertive new territory 
for Ford and their hard-working 
pick-up. director Vince haycock 
and offsping cd adam Levite: “it 
was tricky getting the voice-over 
to flow with the graphics while not 
overwhelming the viewer. What 
we achieved is engaging and fun, 
while maintaining the ‘Ford tough’ 
messaging that is so central to our 
client’s identity.” 

For Team Detroit  
ads: paul Kirner, brad hensen  
cd: toby barlow   
producer: craig Mungons 



THE PANgS “FIgHTERPlANE” 
Music video 3:48

Record label:  
CSIDE TRAX

Director:  
zEROH

Production/animation/VFX:  
zEROH 
www.zeroh.net 

Stash loves discovering talented 
new studios, especially when they 
sprout in unexpected places – like 
say… St. Leonards on Sea, east 
Sussex in the UK. that’s where 
you’ll find Zeroh Design applying 
their illustration and animation 
skills to projects like this video 
for the debut single of UK band 
the pangs. Working to the brief: 
“create an animated video using 
original artwork incorporating 
video footage of the singer,” 
the studio spent four weeks 
illustrating with rotring pens, one 
day shooting the band (clad in 
authentic WWii Gb air Force gear) 
and five weeks on animation and 
production.

Toolkit 
after effects

Watch Behind the Scenes on 
the DVD.
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OPENWORlD 2008  
Branded content / event video 
1:39
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SMART. 10 YEARS.  
Cinema/TVC :30

Agency:  
BBDO DüSSElDORF gMBH

Director:  
NIkO TzIOPANOS

Production:  
SEHSUCHT gMBH

Animation/VFX:  
SEHSUCHT gMBH 
www.sehsucht.de

Kristina neurohr at hamburg’s 
Sehsucht: “the brief from the 
agency was to bring out the 
existing print icons in a simple 
but unseen style without any 
extras like landscapes, humans, 
etc. the main challenge was to 
find something other than the 
well known and often seen line 
animations. We experimented 
with real cuts in paper. the main 
problem was to find a way to 
match the cuts with the exact 
illustration style of the icons, 
which we had to keep. besides 
the problem of transferring the real 
cuts into 3d, we thought about 
moving the icons themselves, to 
give the impression of camera 
motion. that was a big problem, 
because this idea implies the cuts 
on a plane have to move. every 
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time we tried to move the cuts 
on the paper, we had polygon 
troubles everywhere. after we 
finally found a solution how to 
offset the cut on the surface 
to fake a three-dimensional 
impression the idea of three-
dimensional camera movements 
in the icons were cancelled... 
the eiffel tower take is the only 

little hint of what we where going 
through.” Schedule: seven weeks.

For BBDO Düsseldorf gmbH 
cd: ton hollander  
producer: Silke rochow

For Sehsucht gmbH 
director: niko tziopanos 
compositing: timo Schaedel, niko 
tziopanos, alex heyer  
3d: hannes Geiger, timo 

Schaedel, niko tziopanos 
producer: Stephan reinsch

For NHB 
Music: Gerret Frerichs, Wenke 
Kleine-benne

Toolkit 
after effects, cinema 4d

Watch Behind the Scenes on 
the DVD.

art, tronic was inspired to “apply 
a more contemporary design 
approach to branding. We brought 
a rigorous design sensibility to the 
project. More and more brands 
are beginning to understand that 
design is critical to their success. 
oracle was willing to let us take 
risks, to be creative and artistic 
while capturing their message.”

For Tronic 
cd: Jesse Seppi  
ad: Vivian rosenthal  
ep: Jeff Wolfe

Music and sound design: nylon

Toolkit 
3ds Max, Global illumination, after 
effects

Client:  
ORAClE

Director:   
TRONIC

Animation/VFX:   
TRONIC 
www.tronicstudio.com

the 43,000 oracle customers, 
partners, developers and tech 
enthusiasts attending the 2008 
openWorld event in San Francisco 
were greeted by tronic Studio’s 
latest architecture-inspired cG/
live-action opus. based on 
oracle’s “connect. collaborate. 
Learn.” tagline and utilizing the 
software giant’s red and white 
palette, tronic developed a 
pair of films to loop across the 
massive Led display out front 
of the Moscone center. Vivian 
rosenthal, ep and co-founder 
of tronic: “oracle didn’t want a 
typically corporate feel – they 
wanted something to engage 
conference attendees as well as 
pedestrian traffic, something that 
would make people stop and think 
about what oracle does.” With 
the proximity of the venue to San 
Francisco’s Museum of Modern 
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For luminus Studio 
director: Kristijan petrovic  
cds: renato Grgic,  
Kristijan petrovic  
producers: tomislav ceronja, 
igor Mijoljevic, hrvoje boljkovac 
creative concept: tonci Klaric, 
renato Grgic  
Script: tonci Klaric  
ad: Kristijan petrovic  
3d: Kristijan petrovic, Zeljko 
Grgic, dario Glinac, Sasa Jungic 
illustration: Frano petrusa, ante 
boras, Marina Jelic, Miron Milic

original Score/SFX: davor bobic, 
Kristijan Funaric

Toolkit 
photoshop, after effects, 
LightWave, Maya

Client:  
CITY OF VARAzDIN

Agency:  
lUMINUS CREATIVE gOlD

Director:  
kRISTIJAN PETROVIC

Animation:  
lUMINUS STUDIO 
www.luminusstudio.com 

as part of croatia’s celebration of 
its 800th year of independence, 
Zagreb-based Luminus Studio 
was commissioned to produce 
this promotional short which 
premiered during the official 
opening of the new sports hall in 
the city of Varazdin. Zelijko Grgic, 
3d artist at Luminus Studio: “our 
job was to construct a platform to 
support and unite all the historical, 
cultural, and economical aspects 
of the city while capturing its 
spirit. once we settled on the idea 
of the magic chest turning into 
a rube Goldberg machine, our 
focus shifted from the mechanical 
platform to the organic – the heart. 
the motions had to be imperfect, 
the design playful and quirky, 
giving it a distinctive character and 
expression. We wanted a big warm 
toy, not a cold robot.” 
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“MAgIC CHEST”  
Short film 4:52ElECTRABEl  

“HAPPY NEW YEAR 2009”  
TV/cinema/viral :30

Agency:  
FAMOUS

Director:  
RAF WATHION

Production:  
CzAR

Animation: 
CzAR 
www.czar.be

With the help of twenty very patient 
students carefully manipulating 
228,000 candles, director raf 
Wathion and belgian prodco 
czar help european energy corp 
electrabel ring in 2009 with what is 
probably the most ambitious fire-
based, stop-motion commercial of 
all time. at 25 frames per second, 
the spot required 750 digital stills 
to complete the 30 seconds.

For Famous 
ad: nicolas France  
French copy: olivier roland  
dutch copy: Johan Verest  
cd: christophe Ghéwy  
account team: isabelle Vanden 
eede, Sara Jacobi, annick 
danckers  
tV producer/art buyer:  
Myriam Maes, Sandy Leemans, 
Lander engels  
print producer: Stefaan dufoer 

For Czar 
director: raf Wathion

For Sonicville 
Music: philippe bokken

photographer: Kurt Stallaert



OCB: “BlACk THINkINg”   
Virals x 5

Client:  
REPUBlIC TECHNOlOgIES

Agency:  
ROAD

Directors:  
DENIS CISMA,  
NICO CASAVECCHIA

Production:  
BOOlAB

Animation/VFX:  
BOOlAB 
www.boolab.tv

the black packaging of ocb’s 
premium line of rolling papers 
serves as the launching point 
for the black thinking campaign 
which includes this series of 
virals and a collectable set of 
illustrated point-of-sale booklets. 
Working with barcelona agency 
road, boolab was in production 
for three months on the five 
films with “Always Expected the 
Unexpected” and “black thin 
King” directed by denis-cisma 
and “Scratch Me”, “i Wear no 
Underwear” and “roll&rock” 
directed by nico casavecchia.
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Writer/director/producer: pedram 
Goshtasbpour  
animation: oliver exmundo, Scott 
Guppy, Scott broad, richard 
Smith, Steve Wittmann, arneil 
Marquez, Leandros paschakis, 
Kevin Labanowich, daniel 
pratezina, danny testani, dennis 
chan, Lawrence choi, Sean Skube  
associate producers: iris Li, Josh 
prikryl, Sean evans  
classical sequence: Louis Solis  
co-creator: Jay rennie 
compositors: Jimmy chan, agnes 
choy, Vic chung, Vincent tsang, 

Samson Wong  
digital effects: Steve Wigmore 
editing: patrick hirlehey  
Graphic design: adam coats 
interns: ron Gal,  
tyler thomson-Love  
Lighting: dimitrios tsotos, So-
hyeon Lee, Jimmy chan, agnes 
choy, Vic chung, Vincent tsang, 
Samson Wong  
Matte painting: Marcin nikifaruk 
Modeling/set-up: ramahan Faulk, 
James Jacobs, drago avdolovic, 
Kris Kapp, ray ng, Lankesh 
annamalai, richard Smith, 

andrew Moore, Scott broad  
Special thanks: Al Hirschfield, 
ellen besen, colin cunningham, 
Sean evans, Stephen Fraser, 
darren Jennekins, peter Mchugh, 
Mark Simon, Michael thurmeier, 
alexander pilon, Sheridan college  
technical consultant:  
rob aitchison  
texturing: ray ng, richard Smith, 
inna itkin, Zachary Lowe, Jason 
clark, Jeff brodsky  
VFX super: dimitrios tsotos  
VFX consultants: Mark Goldberg, 
dan Zeigler

Director:  
PEDRAM gOSHTASBPOUR

Production:  
300FT MOM STUDIO  
SOlIS ANIMATION  
BUllSEYE POST 
www.e1evenroses.com 

Writer/director pedram 
Goshtasbpour of richmond hill, 
ontario, and an international 
battalion of talent he calls “just 
lots of good people who believed” 
spent two-and-a-half years 
bringing his zero-budget film-noir 
ode to love, pride and bullyism 
to the screen. “e1even roses” 
has found much love at many film 
festivals  including cannes, palm 
Springs, Zinebi and brussels. 

pedram Goshtasbpour: “300ft 
collective in hong Kong co-
produced and delivered the final 
Film noir look i designed; and 
Solis animation did the Flash-
cG mix which everyone loves; 
richard Smith and Scott Guppy 
did most of the animation and 
bullseye post’s Sean evans and 
Darren Jennekins gave us the final 
delivery.”
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“E1EVEN ROSES”   
Short film 4:53

For ROAD 
ex cd: emilio Lezaun  
cd: Xavi Solé  
creative team: iolanda Mora,  
Marc Mallafré  
account team: natàlia aznar, 
ilonka Von Spanyar

For Boolab 
producer: Lucas elliot  
directors: denis-cisma,  
nico casavecchia
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THE 2008 gETTY IMAgES  
SHORT & SWEET FIlM 
CHAllENgE  
Short films x 4

To raise the profile of Getty 
images’ hulton archive and 
demonstrate the creative potential 
of its 65 million images, Steve 
blogg, director of photography at 
Getty, asked basil Stephens and 
Julia Stephenson (producers of 
the weekly London film screenings 
Short & Sweet) to organize a short 
film challenge. 

dangling a grand prize of £5,000, 
the call went out for budding 
filmmakers to create an original film 
of between three and five minutes 
with a minimum of 50 percent of 
the content drawn from the stills 
and footage housed at the hulton 
archive in London.

Judges: bill bungay, cd beattie 
McGuiness bungay; Graham Fink, 
cd Mc Saatchi; rosie arnold, cd 
bbh; al Maccuish, cd Mother 
Vision; James Spence, cd bbc; 
eliza Williams, sr writer creative 
review  and Matthew butson, Vp 
of the hulton archive. 

Honorable Mention: “Star games” 3:36 
Director: Jasmin Jodry

Honorable Mention: “long Jump” 4:09 
Director: Ian Mackinnon, Dominic Parker

Winner: “Photograph of Jesus” 6:49 
Director: laurie Hill

Runner-Up: “Perrington Stud” 6:54  
Director: Big Red Button




