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Telly Awards
31st

Annual

Honoring the very best in:

> Film and Video Production

> Local, Regional and Cable Television
   Commercials, programs and Segments

> Online Videos, Films and Commercials

Enter now at www.tellyawards.com >
Final Extended Deadline: April 23rd

Call For Entries
Enter

Now

New this year!
• Introducing The People’s
   Telly Award presented
   by YouTube

• Expanded Web Categories

• New Social Media and
   Social Responsibility
   Categories



4 Days. 350 Speakers. 7.000 Visitors. 
Converge. Connect. Participate.

For the 15th time FMX introduces the world’s 
leading experts in the  creation,  production and 
 distribution of digital  entertainment and  interactive 
visualization. This year’s hot topics will include 3D 
Stereo, Hybrid Imagery and 360° Media and more!

May 04 - 07, 2010 
Stuttgart, Germany
www.fmx.de

 15th Conference on Animation, E� ects,
 Games & Interactive Media

FMX2010
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The inspirational new design annual from Stash Media 
showcasing spectacular presentation art and video.

Available AUGUST 2010

www.stashmedia.tv/styleframes
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If you want to start eyes rolling and blood boiling in the creative world just 
drop the subject of pitching into converstion. In fact, you often don’t even 
have to bring it up: on a recent trip to LA, an executive at a revered bi-
coastal studio suddenly looked up at me and sighed, “Pitching is killing this 
industry.”

The client/agency/studio dynamic is storied and complex and beyond the 
breadth of this space, so let’s just agree on a few things:

1. Pitches cost money. 
2. The average number of pitchers per project is rising beyond reason. 
3. 90% of pitches die an ugly death at the hands of unappreciative pitchees.

I don’t have a cure for all your pitching blues but I can offer a balm of sorts. 
This August Stash will publish the premier edition of a design annual called 
STYLe FRAMeS to showcase outstanding presentation art and video. 

every year STYLe FRAMeS will give you the chance to rescue all those daring 
and brilliant visual treatments hiding in the studio drawer and showcase 
them in a beautifully printed, full-size design book complete with a DvD and 
insights and tips from top creatives on the art and science of pitching.

STYLe FRAMeS won’t solve the pitching crisis but it will raise the profile of 
those who do it for a living and fuel discussion of the issues involved. 

And yes, it will provide a modicum of revenge against the heathens yet to 
recognize your genius.

 
Stephen Price 
editor 
New York, April, 2010 
sp@stashmedia.tv



MeRCeDeS-BeNz 
“SCULPTURe” 
event film 2:00 (director’s cut)

Client:
DAIMLeR AG

Agency:
oLIveR SChRoTT 
KoMMUNIKATIoN GMBh

Production:
The MARMALADe

Director:
ANDReAS SChIMMeLPFeNNIG

Animation/vFX:
eLASTIqUe 
DeINe FReUNDe 
www.elastique.de 
www.deine-freunde.tv

a sleek and sensual film for the 
unveiling of the Mercedes-Benz 
Sculpture at the north american 
international auto Show 2010. 
andreas Schimmelpfennig, 
director at elastique (Köln, 
Germany): “We had the idea of 
having the elements water, fire 
and air somehow interacting with 
the object, shaping it and thereby 
showing the evolution, but in a 
very abstract way.

“We called our friends at the 
Marmalade and found filming these 
things in live action, but at high 
speed, a very appealing approach. 
But planning a very abstract shoot 
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like this was not easy. Luckily we 
got a 3d model of the sculpture, 
so we could really search digitally 
for interesting close-up views on 
the object. and we were also very 
lucky Mercedes-Benz had already 
built a 1:4 scale model of the 
sculpture, which was perfect for 
this shoot.

“the challenge was the timing: We 
had about two weeks to develop 
the look and feel, and the story. 
the special effects experts at the 
Marmalade had then just one week 
to prepare the three-day high-
speed shoot. this is not much 
time if you think of all the rigs they 
needed to build – like shooting 
little water drops into the air so that 
they collide precisely in one spot. 
after the shoot there were just 10 
working days left to finish all the 
post production.

“Since in the past we did a lot of 
full cG projects for Mercedes-
Benz, it was great to work with real 
film footage again. We like cG, but 
most of the time we do not like the 
feel of cG. We think there are just 
a few projects out there that use 
cG in a very organic, sensual way. 
So we’ll keep trying to produce 
work somewhere in between.”

Schedule: six weeks.



For oliver Schrott 
Kommunikation Gmbh
ep: claudius nowak

For elastique
director/cd/editor: andreas 
Schimmelpfennig
ad: Betty Schimmelpfennig
designer: thomas von den 
driesch
Storyboard: hans-christoph 
Schultheiss

For The Marmalade 
producer: niels thomsen 
dOp: eike rieche 
phantom operator:  
Marcus hambsch 
dit operator: Jan tiedemann 
Motion control: christian Fritz 
SFX: daniel Feuerhake,  

Jan Gwiasda, Boris Frey 
Gaffer: claus Mielke 
Best boy: Jan peter helms

For Deine Freunde
Super digital artist/colorist:  
Swen Linde
ad/digital artist: peter pannes
digital artists: axel hamacher,  
Min tesch
Movematcher: tim Mendler
Making of: tobias Mönninger

For Shake up Music
composer: Volker pannes

color grading: WeFadetoGrey

Toolkit
cinema 4d, after effects, Scratch, 
Final cut, pro tools, photoshop



AUDI “BeAUTY IN 
eNGINeeRING”
TvC :30 (spec)
Director:
ALADINo DeBeRT

Animation:
RADIUM 
ReeL FX eNTeRTAINMeNT 
www.radium.com 
www.reelfx.com 

radium and reel FX hit a 
spectacular yet transcendent note 
as they stretch their photo-real cG 
and directing chops.

Katherine harper at reel FX fills us 
in: “From a conceptual standpoint 
it was important to push the 
envelope and create a piece that 
had no counterpart in our past 
work. With that in mind, director/
designer aladino debert created 
detailed storyboards, board-o-
matics and style guides to make 
sure the team had a rule book  
of sorts.

“debert wanted to treat the spot as 
photographically as possible, and 
in doing so, he wanted to design 
the lighting and choreography to 
mimic what could have been shot 
in live action if resources had been 
available. the plan was not to set 
out to do a cG car spot but to 
create a beautiful :30 film. 
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“More predictable perhaps was 
the challenge managing enormous 
amounts of data. each car was 
in the order of one to 1.5 million 
polygons and some frames 
took up to 60 or more hours 
to complete. Luckily, since the 
lighting was very accurate, we 
were confident of the outcome and 
could make do with low-resolution 
proxies until the very end.

 

“compositing was quite an 
adventure given the number of 
elements created and the fact 
that we were generating full hd 
floating-point frames, in some 
instances with up to 25 channels 
embedded on the .eXr’s.”

Watch Behind the Scenes on 
the DvD.

For Radium / Reel FX 
entertainment
director/designer: aladino debert
Lead cG: Jerry Weil
producer: Matt thunell
compositors: rob nederhorst, 
dag ivarsoy, Joe censoplano
cG: dariush derakhshani, hatem 
Ben abdallah, Steve cummings, 
dave damant, Mark thielen
2d: dustin d’arnault,  
ronnie Bates, James tobias

production coordinators:  
chris almerico, Jody Wilson
td: richard Wardlow
editors: alan chimenti,  
Sarah cole
Sound designers:  
Frank pittenger, tJ callaway

Music “Suna” by radicalfashion

Toolkit
Maya, V-ray, nuke, inferno, 
photoshop, after effects



“PoRSChe PANAMeRA”
TvC :60

Agency:
CRAMeR-KRASSeLT

Director:
JeFF zWART

Production:
@RADICAL MeDIA

vFX:
ASYLUM vISUAL eFFeCTS 
www.asylumfx.com

here’s the thing: With a few well-
placed phone calls you can round 
up 50 antique porsches (Jerry 
Seinfeld alone might lend you 14 
for instance) but you will never ever 
convince Jerry et al to send their 
babies into battle across any rock-
strewn, paint-dinging california 
desert. 

enter asylum Visual effects and 
VFX super/lead compositor tim 
davies and cG super Zac tucker: 
“We shot this spot over three days 
at an air base in california. the 
entire live action environment was 
replaced through cG.

“the main concept was for the 
cars to peel off from their initial 
formation one by one to ultimately 
create the image of a tree that was 
etched into the landscape and 
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revealed from an overhead shot at 
the end of the commercial.

“after editing was completed, the 
agency felt the performance of 
the cars was not strong enough to 
support the concept, so we added 
many additional cars and created 
new cars that would jostle for 
position and peel off to form the 
trees branches along the way.

“We used every trick in the 
book to achieve this: cars were 
rotoscoped from alternate takes 
and re-tracked into our shots; still 
photos were taken and reanimated 
to populate scenes; and many 
full cG cars were created from 
scratch where we needed strong 

performance and perspective 
changes.

“every car, whether from the 
original plate, still photo or cG 
needed to be match moved by our 
tracking department to give us an 
accurate wheel base that could be 
used to generate the tracks that 
were left on the desert floor. 

“these tracks ended up being a 
character unto themselves as they 
could help tell the story of where 
cars had been or could give us 
the impression of how the cars 
swerved in and out of each other 
to add energy to the spot or simply 
serve as additional branches 
allowing us to incrementally 
introduce the image of the ‘family 

tree’. Once we had these wheel 
bases as digital assets we were 
able to use them to generate cG 
dust from the tires of the cars 
which also helped glue the cars 
into our new environment.

“We used photographs taken at 
Black rock desert in nevada as 
elements for matte paintings and 
textures that we generated to 
create our environment. all came 
together in the compositing stage 
which required countless hours to 
finesse all 57 shots.”

Watch Behind the Scenes on 
the DvD.

 



For Cramer-Krasselt, Chicago
ccO: Marshall ross
associate cd: rick hamann
copy: Gary doyle, rick hamann
ad: Matt Spett, Luke partridge
Vp/director of broadcast 
production: Sergio Lopez

 

For @Radical Media
director: Jeff Zwart

For Asylum
VFX super: tim davies
ep: Michael pardee
producer: Mark Kurtz
coordinator: Jennie Burnett
Bidding producer: Michael hanley
cG super: Zach tucker
compositors: Jonathan hicks, 
tim Bird
Lead technical designer:  
Jeff Willette
Lead modeler: Greg Stuhl
Modelers: toshihiro Sakamaki, 
Josh robinson, Lersak 
Bunuparadah, chad Fehmie
animators: Samir Lyons,  
Michael Warner, Michael Shelton
texture/tracker: ryan reeb
texture: John hart
 
 

trackers: eddie Offermann, 
Michael Lori, Lauren Van houten, 
Michael Maker, tom Stanton,  
ian doss, danny Garcia,  
apirak Kamjan
Lighters: aaron Vest, austin das, 
Sean durnan
effects: Jens Zalzala
Lead roto: elissa Bello
rotos: hugo dominuez, Laura 
Murillo, daniel Linger, Jason 
Bidwell, Stephanie ide, Scott 
Baxter, Midori Witsken, Mark 
duckworth, Zac chowdhury, huey 
carroll, chris cortese, Bethany 
pederson Onstad
Matte painter: tim clark

Toolkit
inferno, houdini, Maya



GUINNeSS “AReA 22”
TvC :30

Agency:
IIBBDo

Director:
RoRY KeLLeheR

Production:
CoMPANY FILMS 
BeLIeve MeDIA

vFX:
GLASSWoRKS LoNDoN 
www.glassworks.co.uk 

director rory Kelleher’s latest 
Guinness epic calls on hollywood 
creature designer Wayne Barlowe 
(Hellboy, Harry Potter, Avatar) 
and London post powerhouse 
Glassworks to create a futuristic 
rugby training facility worthy of a 
Michael Bay film. all but one of the 
42 shots in the :30 second spot 
needed cG and comping work. 

Watch Behind the Scenes on 
the DvD.

For IIBBDo
cd: Mal Stevenson
copy: Bernie Martin
ad: paddy Geraghty 
producer: noel Byrne

For Company Films / Believe Media 
director: rory Kelleher
producer: nick Fewtrell
dop: Jake polonsky
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For Glassworks 
producer: Misha Stanford-harris  
3d: alastair hearsum, andreas 
Bystrom, adrian russell, Vincent 
thomas, ruediger Kaltenhauser, 
nick Smalley, Jon park,  
Stephen new 
Flame lead: duncan horn,  
duncan Malcolm   
Flame assist/Flint: iain Murray, 
Warren Gebhardt, ruben Llusia 
tK colorist: Ben rogers  

For Screenscene
editor: Jake Walse

Toolkit 
XSi, Flame, Flint, Spirit 2K



“clean up included removing 
wires, tracks, horse wranglers 
and stabilizing the camera move. 
the ocean was extended into 
the foreground to make the boat 
look as if it was at sea and the 
palm tree was added in to the final 
framing.”

For Wieden + Kennedy
creatives: eric Kallman, craig 
allen, Jason Bagley, eric Baldwin
producer: erin Goodsell

For MJz
director: tom Kuntz
dp: neil Shapiro
producer: Scott Kaplan

For The Mill
ep: Sue troyan
producer: ari davis
Shoot super: phil crowe
Lead flame: ant Walsham
Flame: phil crowe, tara demarco
assist: Gavin camp, Becky porter, 
Shane Zinkhon, Steve cokonis

For Final Cut LA
editor: carlos arias

Toolkit
Flame, Flare, combustion

oLD SPICe “The MAN YoUR 
MAN CoULD SMeLL LIKe”
TvC :30

Agency:
WIeDeN + KeNNeDY 
PoRTLAND

Director:
ToM KUNTz

Production:
MJz

vFX:
The MILL LoS ANGeLeS 
www.the-mill.com 

phil crowe, shoot supervisor 
for the Mill Los angeles: “We 
produced a pre-vis which was 
essential in working out the 
mechanics of capturing all the 
action in a single take. the idea 
was to minimize the amount of 
post work and pre-empt any 
difficulties we would likely face. it 
took three days to shoot the 30 
second and 15 second version 
with the winning take shot on the 
last day.

“the plastic replicas of the falling 
diamonds were shot against a 
black background using a cast 
hand for positioning. this element 
was then composited into the final 
shot along with the bottle which 
needed a label tracked on to it 
each time it appears. 
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NURoFeN “CoRe”
TvC :30

Agency:
MoTheR LoNDoN

Director:
PSYoP

Animation/vFX:
PSYoP 
www.psyop.tv

nurofen is a pain medication 
whose reputation for robust 
effectiveness has weakening its 
appeal to the public who perceive 
it as too powerful for everyday use. 
psyop ep Lucia Grillo: “Our task 
was to help the brand by creating 
a world that would send a user 
friendly message based on Mother 
London’s character lineup and 
story sketches. 

“Our design research led us to 
Muppets which are friendly without 
overloading the audience with 
being too cute. referencing the 
texture of a wet tennis ball, our 
team helped transform pain into 
a fuzzy nuisance and the relief 
characters as pompoms with 
googlie eyes.

“nuro’s personality was largely 
inspired by superhero actions 
and gestures, the pains had to be 
menacing and mischievous but 
not evil.”
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For Psyop
cds: Marco Spier, Marie hyon
ep: Lucia Grillo
producers: nathan Jew,  
carol collins
designers: Lauren indovina, Jon 
Saunders, pete Sickbert-Bennett
Storyboard: Ben chan
Lead td: tony Barbieri
Lead compositor: Molly Schwartz
previz: Jason Goodman
Modeling: Lee Wolland,  
Zed Bennett
rigging: Lee Wolland, Zed Bennett
animation: pat porter,  
Jordan harvey, Michael Shin

 
VFX: Jonah Friedman
texture: Szymon Weglarski,  
tony Barbieri, adam Flynn
Light: Szymon Weglarski,  
tony Barbieri, adam Flynn
compositing: Molly Schwartz, 
Jason conradt, Manu Gaulot

Music/sound design: Q department

For Sound Lounge:
Mixer: rob Sayers

Toolkit
Maya, after effects
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For SeAT S.A.
advertising: Silvia Balart,  
ana Sánchez
Sponsoring: Friedo van Gelder, 
anahí Stoll

For Atletico International 
Advertising S.L.
ecd: arndt dallmann
Md: paul Gross
cds: Jason Bramley,  
Jonny Biggins
ad: Steven hanson
copy: Ben carson
designer: daniel Mascarenhas
producer: christian Santiago 
Métrailler

For Superfad 
directors: nina pfeifenberger,  
alex turvey, clayton Mcdermott
cd: adam  parry
ep: Stuart robinson
producer: Josephine Gallagher
assistant producer: Samantha 
O’Keefe
Live action producer: amelia Wise
ad: clayton Mcdermott
designers: chris thompson, 
adam Willis , Jimi crayon, Gillian 
O’connor, carlos nieto
2d animation: Bethan algieri,  
chris thompson, Joe philips
head of 3d: Jérôme haupert

Toolkit
Maya, 3ds Max, after effects, 
photoshop, nuke, Flame, Final 
cut pro 

Agency:
ATLeTICo INTeRNATIoNAL 
ADveRTISING S.L.

Directors:
NINA PFeIFeNBeRGeR 
ALeX TURveY 
CLAYToN MCDeRMoTT

Production:
SUPeRFAD

Animation/vFX:
SUPeRFAD 
www.superfad.com 

Superfad whips up a big batch of 
glitzy-cute kitsch to punch home 
the fact Shakira’s european tour is 
sponsored by Spanish car maker 
Seat. 

Superfad cd adam parry: 
“this job encompasses every 
bit of animation and live action 
knowledge we have amassed over 
the years: 2d motion graphics 
and graffiti design; live action with 
dancers and glitter explosions; 
8-bit pixel style animation; full 3d 
city build and animation; and a 
stop frame animation shoot mixed 
with 3d characters.” Schedule: 
eight weeks.

Watch Behind the Scenes on 
the DvD.

SeAT S.A. “GooD STUFF”
TvC :60



MoTheRShIP LAUNCh FILMS
Transmedia advertising x 7
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Client:
MoTheRShIP

Directors:
PIeRRe MICheL 
BReNT BoNACoRSo 
NAThAN Love 
ANDRéS RoSAS hoTT 
DAvID RoSeNBAUM 
SIL vAN DeR WoeRD

http://mothership.net/

digital domain beams up a corral 
of international talent for the 
maiden flight of Mothership, a new 
sister company built to “develop 
core creative, build concepts and 
drive and execute productions 
from beginning to end for 
advertising agencies and brands.”

the launch roster includes 
robert hales, dael Oates, david 
rosenbaum, Sil Van der Woerd, 
Brent Bonacorso, pierre Michel, 
Matthew Santoro, happycamper 
and nY studio nathan Love.

digital domain commercials 
division president and ep ed 
Ulbrich: “consumer demand for 
compelling content on connected 
devices creates an enormous 
opportunity for advertisers. 
to capture it, agencies need 

integrated cross-platform 
strategies and creative services, 
and they’re turning to companies 
who can execute a brand vision 
from concept to completion. 

“a new breed of digitally literate 
directors and designers has 
emerged to meet this need. 
Mothership collects these talents 
and lets them tap into our wealth 
of resources, technology and 
expertise, so they can always 
produce what they envision. this 
structure enables Mothership to 
offer its clients the confidence 
of knowing that every project 
receives total backing and 
support.”

“Memento Mori”
director: Brent Bonacorso
VFX super: James atkinson
Lighting: tim Jones, david Liu, 
chris norpchen
compositing: Sven dreesbach, 
rafael colon
animation: Marc perrera
rigging: adrian dimond

“Klop Drop”
director: nathan Love
cd: Joe Burrascano
character designs: Morgan 
Schweitzer
concept art: denis Kozyrev,  
anca risca
character models: Ylli Orana
character textures: Ylli Orana, 
anca risca
character td: Francisco naranjo 
animators: ryan Moran, dave han, 
Kyle Mohr, John Velazquez 
Lighting: Joe Burrascano 
compositing/effects: hopr 
editing: Joe Burrascano 
technical directors: Mats 
anderson, Stephen MacKenzie, 
Joji tsuruga 
Music: Sudonim



“Crescendo”
director: pierre Michel
VFX: ron herbst
Lighting: casey Benn
Modeling/lookdev: tim Jones
animation: Marc perrera
Lighting/effects: John Lima
compositing: rafael colon
rigging: adrian dimond
Graphics: trisha Mcnamara
additional lookdev:  
chris norpchen

“West of the Moon Trailer”
director/animator:  
Brent Bonacorso
producer: thom Fennessey
cinematographer: tarin anderson
actors: Jacob Witkin, Michael 
Garbe, amber noelle
Music: devotchka

“Sound of Feldman”
director: andrés rosas hott
3d production: robert Karlsson
3d modeler: robert Södergren
producer: Manne Sjögren
Sound design: istvan

“Chase”
director: david rosenbaum
cG super: richard Morton
VFX super: Vernon Wilbert
Lead 3d: david Liu
3d: anthony ramirez, daisukue 
nagae, John Lima, Meg ryan
Sr. compositors: Sven dreesbach, 
rafael colon
compositors: chia-chi hu,  
ted andre, Jackie cooper
Sr. td: adrian Graham
digital production administrator: 
andrea Flores

“Sensation White”
director: Sil van der Woerd



eSPN/NASCAR – The 
NATIoNWIDe SeRIeS 
“DoMINoeS” 
TvC :30

Agency:
WIeDeN+KeNNeDY NeW YoRK 

Director:
LoNI PeRISTeRe

Production:
zoIC STUDIoS

Animation:
zoIC STUDIoS 
www.zoicstudios.com 

the first spot in eSpn’s new 
campaign for the naScar 
nationwide Series blasts out 
of Zoic Studios in culver city. 
“through a combination of cGi 
animation and cutting edge facial 
capture technology, we were able 
to create a hyper-real environment 
containing expressive human 
characters.”

For Wieden+Kennedy 
cd: Stuart Jennings 
copy: Luke Behrends,  
heather Larimer 
ad: cyrus coulter 
producer: dan Blaney 
ecds: todd Waterbury,  
Kevin proudfoot 
head of content production:  
Gary Krieg 

 

stash 67.09

For zoic Studios 
director: Loni peristere 
eps: Steve Schofield, erik press 
editor: dmitri Gueer 
producers: Seantompkins, 
Michael crapser  
VFX super: chris Jones  
FX directors: Kevin Struckman, 
Mike rhone 
Flame: Steve Meyer 
pre-viz/layout: chris desantis 
Lighting director: Michael cliett 

3-d super: andy Wilkoff 
VFX producers: Michael crapser, 
Sean tompkins 
cG super: Brad hayes 
animators: Brian White, teague 
christie, John Lima, Michael 
davidson, Geoffrey Mark,  
Brad Mullinuex, trevor adams, 
peter nye 
composite super: nate Overstrom 
compositors: dayna Mauer, 
renaud talon, Ken Littleton, 

dan Weber, chris irving,  
chris Jones 

Song: Metallica “Master of 
puppets” 

For Trinitite Inc.
Sound designer: Brian emrich

Toolkit
Maya, nuke, LightWave, after 
effects, Flame



MTvNhD “SPeAKeR”
Broadcast design :20

Client:
MTv NeTWoRKS PoLAND

Director:
RIMANTAS LUKAvICIUS

Production:
STRICTLY PRoDUCTIoN

Animation:
KoRB 
www.korb.lt

Working with MtV networks 
poland, rimantas Lukavicius 
director at KOrB in Vilnius, 
Lithuania, built this 3d hd ident 
with the objective of connecting 
nature with the pulse of a stereo 
speaker. “as always the main 
challenge is to make it believable, 
realistic. Working in hd was a 
challenge by itself as we had much 
longer render times. also it was 
crucial to have as sharp and clear 
details as possible so we had 
to deal with huge textures and 
polygon counts.” Schedule: two 
months from idea to delivery. 
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For Warsaw Design Studio
pM: agnieszka Klys

For KoRB
director/animation/rendering/
compositing: rimantas Lukavicius
Modeling/texturing/rendering: 
evaldas cesnavicius

For echolab
composer/sound designer:  
Gavin Little

Toolkit
3ds Max, Maya, real Flow,  
adobe cS



30 seconds a pastiche to Maurice 
Binder’s iconic titles for dr. no… it 
also helped inject our cat character 
with a bit of Bond suave.

“Shervin Shaeri and Jamie Masters 
composed and performed the 
soundtrack after seeing the 
animation. the animation was then 
tinkered with further to strengthen 
the play between sound and image.” 

For Captive
Bruna Guerreiro
illustrations: chisato Shinya (aKa 
‘Kinpro’)

For Adelphoi Music
Sound produced:  
Leon dixon-Goulden
Soundtrack composed/performed: 
Shervin Shaeri, Jamie Masters

Toolkit
illustrator, cinema 4d, after effect

PoCKo LoNDoN AND MAGMA 
BooKSToReS “To RUSSIA 
WITh Love”
Title sequence 2:29

Directors:
oLIveR DURANT 
BRUNA GUeRReIRo

Animation:
CAPTIve 
www.wearecaptive.com

Oliver durant, director and 
animator at captive in Lisboa, 
portugal: “illustration agency and 
publisher pocko approached 
us to create an animation to 
accompany and promote their 
touring ‘pockoshko’ exhibition 
featuring russian matryoshka dolls 
customized by pocko illustrators. 

“Originally our dilemma was how 
best to represent all of the different 
artists in one cohesive piece, the 
solution we found was to focus 
on the common theme which ran 
through all of the artwork: the 
creation of a new doll and the 
ability for that doll to carry the idea 
of the artist. 

“Because it seemed quite an 
unconventional idea to have a title 
sequence for a physical exhibition 
we really wanted to draw attention 
to the fact by making the opening 
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ABC3
Broadcast design x 5

stash 67.12

Client:
ABC Tv

Director:
TACTIC

Animation/vFX:
TACTIC 
www.tactic.com.au 

aBc3, australia’s brand new 
children’s channel, gets an eclectic 
kid pop-vox treatment from 
Sydney studio tactic who won 
the bid over 14 other contenders 
then handled all the design and 
production for the campaign 
including logo designs, 24 
unscripted channel idents, 400 
branding elements, off-air ads, 
music composition and  
marketing. Whew.   

For ABC Tv
head of marketing/promotions: 
Sue Lester

For Tactic
cd: diana costantini



FITC AMSTeRDAM 2010
opening titles 1:22

Director:
SoULBASe

Animation:
SoULBASe 
www.soulbase.nl

Soulbase (in Utrecht, the 
netherlands) proves event titles 
are still the venue of choice to 
gather some of your favorite 
collaborators, chuck the rules 
and let loose. Floris Vos, ad at 
Soulbase: “if you tickle us in the 
right place and give us all this 
freedom we can move mountains 
in two weeks.

“Our inspiration came from 
the conference itself: design 
and technology, with a lot of 
attention paid to action scripters, 
mathematical experiments, and 
freaks playing with code. We tried 
to translate this into a sequence 
about a data dJ creating new 
digital experiments. Because of 
the deadline we weren’t able to 
have a preproduction phase. Just 
start creating and improvise along 
the way.”
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co-production: artibite 
Music/sound design: Studio takt 
Graphic design: drön 
character animation: air rebels 
character rigging: nMtrix

Toolkit
3ds Max, cinema 4d, after 
effects, illustrator



The hoURS “ALI IN The 
JUNGLe”
Music video 4:02

Record label:
PoLYDoR

Director:
JoNAS oDeLL

Production:
NeXUS PRoDUCTIoNS

Animation:
FILMTeCKNARNA 
www.filmtecknarna.se

Filmtecknarna director Jonas 
Odell: “the brief was quite loose; 
the band couldn’t appear and 
they had artwork by damien hirst 
that we were allowed to use if 
we wanted to. We ended up not 
using the actual artwork, but there 
were a few visual themes from the 
album cover that we incorporated 
such as the skulls and the clocks. 
We also discussed doing it as a 
stage performance of sorts in our 
initial talks. 

“the main challenge was to create 
the sense that it was one long 
unbroken stage show. We ended 
up collecting everything into one 
single after effects project to be 
able to control it organically.”

For Nexus Productions 
producer: isobel conroy
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For FilmTecknarna
director: Jonas Odell
producer: Linda hamback

Toolkit
after effects, Maya



NoBoDY BeATS The DRUM 
“GRINDIN’”
Music video 2:50

Director:
RoGIeR vAN DeR zWAAG

vFX:
100% hALAL 
www.100procenthalal.nl 

rogier van der Zwaag, director at 
amsterdam production company 
100% halal: “Since i’m a part of 
the band i had carte blanche.  
the only brief was that it had to 
look good. 

“the hardest part was there 
were no human elements in the 
video. i had to think in rhythm, 
time, motion and color. this led to 
the fact that most of my original 
sketches proved not to work. 
every day i had to re-invent at least 
three wheels. i also had to ensure 
that it would stay interesting to 
watch the video for three minutes. 
the gradual buildup of tension was 
very important.

technical challenges? “What 
can i say, stop motion is a bitch.” 
Schedule: four months.

Watch Behind the Scenes on 
the DvD.
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For 100% halal 
director: rogier van der Zwaag
Stopmotion animator:  
rogier van der Zwaag
Stopmotion animation assistant: 
Susie Oosting
editing/postproduction:  
rogier van der Zwaag
Making of: Susie Oosting

Toolkit
dragon Stop Motion, after effects, 
canon eOS 20d



“BoX ANIMATIoN”
viral 1:29

School:
vANCoUveR FILM SChooL

Director:
JoRDAN CLARKe

Animation:
JoRDAN CLARKe 
http://cargocollective.com/jvc

Jordan clarke, director/animator, 
Victoria, British columbia: “this 
project was done for a class at the 
Vancouver Film School. i basically 
had to propose any project i 
wanted to do and complete it, so 
this was a very experimental piece.

“My main technical challenge was 
learning match moving and 3d 
compositing. i had never used 
these techniques and because of 
the length, camera movement, and 
the drummer in front of the camera 
i had to spend a lot of time doing 
many manual tracks to base my 
auto tracks on. 

“For the textures in the boxes, i 
painted and drew on paper then 
scanned it into the computer. 
Some of the textures are animated 
in after effects as well. i then key-
framed the luminance channel 
of the textures to the music so 
it would appear that the boxes 
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created the sound. i decided 
to shoot the video with a lot of 
backlight so i would be able to 
extract an alpha channel from the 
drummer so i wouldn’t have to 
rotoscope him too much. Using 
multi-pass exports from the 
3d i was able to composite the 
shadows, reflections and floor into 
the scene.

“i didn’t have my own computer 
so i had to work on the computers 
at school. about a week before 
the project was due i slept at 
school for five days straight. We’re 
not allowed to do this so i had to 

sneak around at night to find spots 
to sleep where the security guards 
and teachers wouldn’t catch me. 

“i slept in the audio lab, the back 
corners of classrooms, the school 
theatre and under desks. Finally 
one of the program managers 
found out, came in to my 
classroom, took my sleeping bag 
and pillow and walked out of the 
room. i never got any of my stuff 
back and so i went home to sleep 
that night.” Schedule: two months.

actors: Mike edel, Jorge r. 
canedo estrada, roger dario 
Special thanks: Brett Forsyth, 
Bienvenido cruz, Josh carpenter, 
Jorge Feres Jr, Mike edel, danny 
chan, Jorge canedo estrada, 
roger dario

Toolkit
pFtrack, cinema 4d, after effects, 
premier pro, photoshop, red 
Giant Magic Bullet Looks



“PIU”
Short film :60

Director:
PLeIX

Production:
WARM&FUzzY

Animation/vFX:
WARM&FUzzY 
www.warmandfuzzy.tv

French directing collective 
pleix: “the idea came from a 
christmas card we designed for 
our French production company 
warm&fuzzy. the card showed 
one of warm&fuzzy’s logo 
characters, a bird, looking out a 
christmas stocking. to expand on 
this concept, we thought it would 
be fun to do a simple and playful 
film with birds popping out of 
socks, cups, boots, etc... whistling 
at each other and gradually 
composing a complex track.”

For Pleix
Music: Jean-philippe deslandes

Toolkit
illustrator, photoshop, after 
effects, Vegas
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SCIoN MAGAzINe 15  
“DAve SARDY”
Branded content 3:49

Agency:
MALBoN BRoS. FARMS

Director:
eveLYN Lee

Animation:
eveLYN Lee 
www.iamevelynlee.com

audio bites recorded during a 
Scion Magazine interview with 
legendary punk rocker and music 
producer dave Sardy lurch to life in 
the hands of Los angeles director 
and animator evelyn Lee.

“the creative challenge was to 
figure out the best way to visually 
tell dave Sardy’s story within the 
time constraints. after the animatic 
was approved, i adjusted my 
process of animation, where  
i first blocked out the main scenes 
that were necessary, and then 
continued to add and tweak  
other scenes.” 

the biggest technical challenge 
throughout Lee’s very hands-on 
process was shooting the paper 
folding and tearing off, “mainly 
because it was an experiment 
and i wasn’t sure if it would work.” 
Schedule: two and a half months. 
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For Malbon Bros. Farms
producer: chris cruse

additional animator:  
dominic Bisignano

Toolkit
after effects, photoshop



“hoW YoUR MoNeY WoRKS”
viral 3:52

Client:
GReeN CITY eNeRGY

Director:
ToBIAS KNIPF 
ANDReAS KRoNBeCK

Animation/vFX:
MUSCLeBeAveR 
www.mslbvr.com 

the Munich design team of tobias 
Knipf and andreas Kronbeck, 
aka Musclebeaver, make their 
Stash premier by proving that 
explanations of even mundane 
topics (e.g. financial investments) 
can be make chromatically rich 
and visceral entertainment. 
Schedule: two months.

For Musclebeaver
directors: tobias Knipf, andreas 
Kronbeck

Toolkit
illustrator, after effects
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“STReSS”
TvC (spec) :59

Director:
ALBeRTo MIeLGo

Animation:
ALBeRTo MIeLGo 
www.albertomielgo.com

alberto Mielgo (Málaga, Spain): 
“the first idea and challenge 
was to represent stress and 
chaos. i wanted to physically 
represent noise with typology 
and onomatopoeia. the look of 
a newspaper journal gave it a 
commuter look, which i think was 
a good idea.

“it’s not rotoscope! i’ve been 
working as an animator for a long 
time and i don’t like rotoscope. 
the technique is very traditional: 
2d animation, and black ink pens 
cleaned up frame by frame. For the 
slow motion parts i just add more 
in betweens. that means a lot of 
work, but i like the final result.

“composting is done in after 
effects. the action shots are 
done with four different cameras 
so i can combine them together 
zooming in and zooming out.”
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director/writer/animation/
compositing/editing:  
alberto Mielgo
Sound: Luis iruela

track: “Under pressure” Joachim 
Spieth 

Toolkit
after effects, photoshop



The NeW YoRK TIMeS: 
TURKISh eDITIoN
TvC/cinema :60

Agency:
MARKoM 
Leo BURNeTT ISTANBUL

Director:
qUBA MIChALSKI

Animation:
IMAGo NeW MeDIA 
www.imagonewmedia.com

the centerpiece of a media 
campaign from Leo Burnett 
istanbul introducing the premier 
issue of the turkish edition of 
the nY times. Quba Michalski, 
director at imago new Media 
in istanbul: “the main creative 
challenge of the project was 
to create a highly stylized and 
compact version of Manhattan  
and to keep the audience 
interested and entertained 
throughout a minute-long 
video using only monochrome 
typography and a few 
photographs.

“We had 21 days to complete the 
project. From the moment we 
exited the briefing at the agency to 
the delivery of the 2K master it was 
hectic and sleep-deprived, pure 
insanity for the entire team.”
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For Imago New Media 
directed by: Quba Michalski 
3d/compositing lead: alvaro rego 
3d/compositing facility: dreambox

Toolkit
3ds Max, illustrator, photoshop, 
acrobat, after effects



ABSoLUT voDKA LooPS
virals :30 x 2

Agency:
WoRKShoP

Directors:
DANIeL SKoGLUND 
LINNéA BeRGMAN 
SJöSTRAND

Production:
ACNe FILM

Animation:
IMPoRTANT LooKING 
PIRATeS 
www.ilpvfx.com

acne Film directors daniel 
Skoglund and Linnéa 
Bergman Sjöstrand team up 
with Stockholm animation/
VFX studio important Looking 
pirates to celebrate the 
creative side of the absolut 
brand. 

“the challenge was to make 
the idea into two films that 
would feature only non-moving 
objects in a clean space, and 
by using just some simple 
camera movements be able 
to tell a purely visual and 
cinematic story.

“So we decided to do the 
entire film in photo-realistic 
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3d but to edit it like it was shot on 
a camera. the challenges have 
mostly been to create a cinematic 
feel to the scenes including 
work with depth of field, color, 
re-creating the feeling of broken 
objects, things crashing onto 
the floor (a chair, vinyl-records, 
porcelain plates, etc.) Objects 
made in 3d often have a feel that’s 
too perfect and flawless. We spent 
a lot of time trying to make things 
look less perfect.” Schedule: two 
months.

Watch Behind the Scenes on 
the DvD. 

For Workshop 
ad: Mikael Lundin 
producer: ann Ålund

For ensrettet
directors: daniel Skoglund,  
Linnéa Bergman Sjöstrand

For Acne Film
producer: pål Åsberg
Line producer: alexander Blidner
pMs: Marcus henricsson,  
Karolina Sjöborg

For Important Looking Pirates
producer: Frida Färlin
Super:  
niklas Jakobsson
animators: daniel rådén,  
niklas Ström, Sigurd Fernström, 
niklas nyqvist

For Pluxus
composer: Sebastian tesch

Toolkit
Maya, nuke, renderMan, 
photoshop



AU “IDA WALKeD AWAY”
Music video 5:41

Record label:
AAGoo ReCoRDS

Director:
TAKAFUMI TSUChIYA

Animation/vFX:
TAKCoM 
www.takafumitsuchiya.com 

tokyo director takafumi tsuchiya: 
“the client, alec from aagoo 
records said, ‘please make the 
video to follow your inspiration 
from the song.’ So there were no 
limitations on the creative but i 
thought i have to give the band aU 
a new look. Something colorful 
and something with a ‘modern 
psychedelic’ feeling. 

“i don’t want to limit the impression 
of the song so i choose walking for 
the subject instead of a character 
or specific situation like the 
band playing. it is very universal, 
everyone sees his/her feet when 
thinking or walking with music.
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“i rotoscoped some real footage, 
added some hand-drawn 
animation and key framed one 
scene. i also used sound driven 
particles. it was a very hard 
process for me to composite 
everything smoothly.”

Schedule: four weeks

Toolkit
after effects, photoshop, 
illustrator, panasonic Gh1



NoISIA “MAChINeGUN”
Music video 3:52

Director:
heNK LooRBACh

Production:
WeAReWILL 
TAX-vIDeoCLIPFoNDS

Animation:
SUPeReLeCTRIC 
www.superelectric.nl

henk Loorbach, director at 
Superelectric in amsterdam: 
“noisia asked if i could come 
up with an idea for the track 
‘Machinegun’, so i made some 
visual tests and wrote a loose 
script. they pretty much let me do 
my own thing, which is how i work 
with most clients.

“the creative challenge was mostly 
in trying to get and keep some 
form of narrative/linear storytelling 
in there. i usually work with a lot of 
images but i hardly ever have a real 
start-to-finish storyline. i forced 
myself to stick to my storyboard – 
which consisted of only about nine 
drawings. 

“another challenge was i usually 
work with lots of color, this 
time i tried to get a more grimy 
atmosphere, which was still 
supposed to have a clean feel to it, 
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much like the signature sound of 
the band.

“i mostly do everything alone, this 
time i asked people to do parts 
of the animation for me. i find it 
hard to let go of my stuff and even 
harder to receive stuff sometimes, 
but i’m slowly learning to see the 
importance of it.” Schedule: “14 
hours a day for seven weeks.”

For Wearewill
producer: William Griffioen
additional animation: Jasper 
Kuipers, peter Leeuwerink, Justin 
Magness, Stell Siu Lie Yang

additional post: Sjoerd Overbeek

Toolkit
after effects, canon eOS 7d



oK Go “ThIS Too ShALL PASS” 
(RGM veRSIoN)
Music video 3:53

Record label:
eMI/CAPIToL ReCoRDS

Directors:
oK Go PARTNeRShIP 
JAMeS FRoST 
SYYN LABS

Production:
SYYN LABS 
zoo FILMS 
http://syynlabs.com 
www.zoofilm.net

Zoo Films director James Frost: “it 
wasn’t until late november 2009, 
when the machines started to take 
shape, that i could physically go to 
the space with a video camera and 
work out the basic choreography. 
the goal was to keep the visual 
interesting, with the camera 
constantly moving, but not missing 
any of the actions of the machines. 

“We were revising our approach 
right up until the shoot when 
certain machines were proving 
more unreliable than others and 
were changed. dermott downs, 
who shot it, was constantly 
readjusting and re-configuring 
lighting in this two-storey 
warehouse in echo park [Los 
angeles].
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“this was a truly collaborative 
effort of the highest order, an 
accumulation of several months 
of extreme dedication and hard 
work, most notably by the band 
and Syyn labs who built the 
machines. the shoot was a surreal 
experience, a collective team 
spirit led by damian Kulash of OK 
Go and his amazing skill to keep 
everyone energized and on their 

toes. two days and close to 60 
takes later, we made it to the other 
side, tired and weary but proud.”

For zoo Films
director: James Frost

For Syyn Labs/oK Go 
Partnership
producer: Shirley Moyers
dOp: dermott downs



“1923”, “1925”
Short films 1:50, 1:36

Director:
MAX hATTLeR

Production:
MAX hATTLeR 
The ANIMATIoN WoRKShoP

Animation:
CASPeR MICheLSeN 
MIKKeL veDeL 
ThoRvALDUR GUNNARSSoN 
BLAKe oveRGAARD 
ARNoLD BAGAShA 

UK animator/director Max hattler 
was one of six directors invited 
to make films with animation and 
cGa students during Film Jam 
Week at the animation Workshop 
- center for animation in Viborg, 
denmark. 

the brief was to direct films 
based on the theme the Outsider. 
hattler chose the work of French 
outsider artist augustin Lesage 
as a starting point for creating 
two animation loops. 1923 (aka 
Heaven) is based on Lesage's 
painting “a symbolic composition 
of the Spiritual World” from 1923, 
and 1925 (aka Hell) is based on a 
Lesage painting of the same name 
from that year.
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Max hattler: “the idea was to 
create two different interpretations 
of Lesage’s spiritualist view, 
bringing his paintings to life and 
updating them through the lens 
of pop-cultural and art-historic 
references ranging from the 
Whitney Brothers to LSd, and 
from tron to Metropolis. the idea 
of loops came during the making 
process and made sense both in 
terms of a ‘moving painting’, and 
the aspects of eternity implicit in 
the spiritual.” 

td: david rené christensen 
animation: casper Michelsen, 
Mikkel Vedel, thorvaldur 
Gunnarsson, Blake Overgaard, 
arnold Bagasha 
Sound: Blake Overgaard 
previs/layout: thorvaldur 
Gunnarsson 
Modelling: thorvaldur 
Gunnarsson, arnold Bagasha, 
Blake Overgaard

Toolkit
Maya, after effects, photoshop



“The heAD”
Short film 2:17

Directors:
MATIAS vIGLIANo 
DANTe zABALLA

Animation:
MATIAS vIGLIANo 
DANTe zABALLA 
www.parquerama.com 
www.podoboo.com.ar

Buenos aires director/designer 
Matias Vigliano: “the only thing 
we were sure of is we wanted to 
create old school cartoons, but we 
didn’t know how. We were learning 
through the process, resolving 
things as we went along. 

“We found a great challenge when 
we had to become screenwriters. 
First, we wanted to make just a 
couple of animated loops, but 
at one point we decided to put 
everything together and make it 
into a short. it wasn’t easy to turn 
it into a logical story when nothing 
was supposed to make sense. We 
finally agreed that everything was 
going to become a giant loop. We 
made around 2,500 drawings – 
pencils plus black ink drawings.”
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directors: Matias Vigliano,  
dante Zaballa
characters/art/composition: 
Matias Vigliano
traditional animation:  
dante Zaballa
Sound design: ariel Gandolfo

Toolkit
after effects, photoshop



“SUShIeXPReSS”
Short film 4:40

Directors:
RéMI LARRoqUe  
vINCeNT CUBeLLS

Animation/vFX:
RéMI LARRoqUe  
vINCeNT CUBeLLS 
http://sushiexpress.free.fr

co-directors rémi Larroque 
and Vincent cubells began 
Sushiexpress as their graduation 
film at artFx, the visual effects 
and 3d animation school based in 
Montpellier, France. 

“the biggest challenge was 
the head tracking workflow 
and insertion of the head with 
rotoscoping. We wanted to shoot 
with the canon 5d Mark ii, but 
we discovered we couldn’t track 
the video directly because of the 
rolling shutter – but we took a 
chance.

“We only used the 5d for the 
calibration. By that i mean we had 
three hdV cams around carlos to 
track his head movement and we 
did the calibration to recreate a 
3d space.  
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“We created a helmet and welded 
many red Leds all around it to 
triangulate the head position. after 
that there was the sculpt in ZBrush 
where we exported displacement 
and normal maps, texturing, 
shading, hdri of the environment 
to get the light information and 
then rotoscoping and the final 
composite.”

Watch Behind the Scenes on 
the DvD.

Toolkit
XSi, Maya, real Flow, Movimiento, 
photoshop, ZBrush, premiere



The NoRTh FACe. NANAMICA. 
“NIGhT CANoPY”
Short film 2:36

Agency:
DAGR NoTT & ASSoCIATeS

Director:
GARY BReSLIN

Animation/vFX:
PANoPTIC. 
www.panoptic.org

Gary Breslin, director and principal 
at panoptic in new York created 
this video art piece for a limited 
edition book/dVd published by 
the north Face themed around 
the color green where layers of city 
lights become “some kind of living, 
breathing ecosystem.”

For Panoptic.
director: Gary Breslin
dp: Saul Metnick
Music: Bix Sigurdsson

Toolkit
after effects, photoshop

The hYLozoISTS  
“BRAS D’oR LAKeS”
Music video 4:42

eXTRAWeLT “WAS ÜBRIG 
BLeIBT”
Music video 3:52

Record label:
oUTSIDe MUSIC INC.

Director:
JULIA DeAKIN

Production:
MAGNeT FILM AND DIGITAL  
www.juliadeakin.com

Julia deakin, director, toronto: 
“i wanted the piece to retain a 
certain element of mystery, to give 
people enough to feel emotionally 
connected but not so much that i 
would be giving it all away.”

For Magnet Film and Digital 
producer: nick Sorbara

animation: Julia deakin, peg 
Serena, nick Fairhead, Kim Leow, 
emmanuel Mauriès-rinfret 
composer: paul aucoin 
Funding from: BravoFact!

Toolkit
photoshop, after effects, Flame

Director:
hARRY MARTIS

Animation/vfx:
D-oS 
www.d-os.org 

harry Martis, director, Moscow: 
“First, i had to clean up and 
‘gate’ the audio and then extract 
filtered parts based on the 
frequency ranges i wanted to 
use for reaction. afterwards, i 
had to link my particle emitters 
and collision objects to the audio 
parts (mainly via simple scripting). 
the simulations were then solved 
in FumeFX within 3ds Max and 
the particle and velocity data 
exported. then they were passed 
on to pFlow (via birth and follow 
operators), recalculated and re-
exported as Krakatoa particle 
data and then, re-imported, lit and 
eventually rendered. 

“For the final part of the video i 
generated height fields from noise 
in 3ds Max, shaded them and 
rendered via V-ray with heavy 
aO. For the crystal-like bits, i 
brought both audio and video 
inside ableton Live and used 
MaxMSp/Jitter in order to make 
the crystal extrusions dance based 
on luminosity and low frequency 
amplitude. i used MaX2ae to bring 
all the camera and cG light data 
from 3ds Max inside after effects 
and added more (lit and shaded) 
3d particles with particular 2. all 
parts were eventually composited, 
re-lit where necessary (via the 
normality plug-in), color corrected, 
edited and rendered in after 
effects.

Toolkit 
after effects, trapcode, reVision, 
Smart Blur pro, Boomer Labs
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“PLANeT Love”
Music video 2:17

Client:
oRIFLAMe

Director:
PAveL LUzIN

vFX:
AC PRoDUCTIoN 
www.acproduction.ru 

Maxim Slyusarev, an art director 
at ac production in Moscow, 
says he had one goal for this ode 
to planetary love: “Make it look 
fantastic.”

For AC Production
director: pavel Luzin
ad: Maxim Slyusarev
3d: alexey devyanin, roman 
chevozerov, alexey Mihalko, 
Maxim Slyusarev
Storyboard: ivan Govyazin
Music: alexey devyanin

Toolkit
Maya, houdini, after effects, nuke

“LIGhT FoRMS”
Short film 4:00

“FIeLD”
Short film 2:30

“vANIShING PoINT”
Short film 1:40

Director:
MALCoLM SUTheRLAND

Animation/vFX:
MALCoLM SUTheRLAND 
www.animalcolm.com

“the film was mainly an 
experiment in combining sound 
and animation in an evolving way.  
it was a very different creative 
process than a commercial project 
or narrative film. i made the clip 
for my own enjoyment so there 
was not some place that i needed 
to end up, other than my own 
satisfaction with it.”

Toolkit
toon Boom, Sony Vegas

Director:
NICK LUChKIv

Animation:
SeLFBURNING 
www.selfburning.com 

nick Luchkiv, director, Moscow: 
“i wanted to express narrative 
movement with abstract forms. 
it was the first time i faced 
many of the technical things in 
the production, for example, 
simulation of water and smoke. i 
had to redo the simulation many 
times to get rid of the artifacts and 
to achieve the desired result.”

For Selfburning
director: nick Luchkiv

Toolkit
3ds Max, real Flow

Client:
CUBeSATo+MeINe MeINUNG

Agency:
BoW

Director:
TAKUYA hoSoGANe

Animation/vFX:
TAKUYA hoSoGANe 
www.hsgn.tk

director takuya hosogane says 
the biggest challenges of this 
four-week project built on a 
musical collaboration by Japanese 
artists cubesanto and Meine 
Meinung were, “Making the 
images correspond to the sound 
and assembling a continuous 
animation from non-sequential 
images.”

Toolkit
after effects, cinema 4d
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PromaxBDA is where you’ll find the technologies, best 
practices and creative trends shaping the business  
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industry today, so you can succeed tomorrow.  

Register at the lowest rate today by visiting 
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It all starts with a single idea.

CLIENT: Promax

03/11/10 JOB NUMBER: 09PRO003

FILE NAME: PRX_Conf2010Spts_Stash7x4.7_M02d

SCALE: 100% PA: Evie PittsPROJECT: Stash Magazine 7x4.7 Ad

LIVE: 6.34375" X 3.96875"

TRIM: 7.09375" X 4.71875"

BLEED: 7.34375" X 4.96875" ON SALE DATE: ROUND: M01

PUB: 

ISSUE DATE: 

YELLOW CYAN MAGENTA BLACK

APPROVALS:

PA  CD  AE

110 s. fairfax suite 355
los angeles ca 90036
main  323.954.9522


